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Entry #1: Define a problem and hypothesize solutions.
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Entry #2: What ideas or pr'oduc‘rs already exist that solve the problem if
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How can you improve on these existing solutions, if any?
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Entry #3: Provide a prototype and detailed plans or a schematic and detailed
descriptiorefyour solution to the problem.
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Entry #4:7 Test the prototype or idea. Record your results below.
(27 How did you test your pro‘rofyp\e or idea?
Cg O\e\ /)ﬂ'%gf Aoclyy Ihen D&‘/E 774 i/?.,b{ﬁdf;{,;»%dl

0

’W{/‘ How many times did you test your prototype or idea?
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Entry #5: Develop a plan for communicating with others about your
innovation,

Brainstorm nages for the i novcmon
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Wh ould be m’rer'esfed in your innovation? Who wouyld likely consumers be?
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How would the innovation help them? | .
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Wh works?
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WhaT doesn t wor'k'>
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W??,rewsnons are necessary?
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Whiaf are possible logos, slogahé, péckaéing i‘déas, sales price for your idea

or invention? ' ~ . .
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Provide an advertising or communication plan aimed at likely consumers of
your idea.
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