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" Attachment #5 '
Innovator's Journal

Entry #1: Define a problem and hypothesize solutions,
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Entry #2 What ideas or producfs already ex:sf that solve the pr'ob|em if
any? :

How can you improve on these existing solutions, if any?




Entry #4: Test the prototype or idea. Record your results below.

How did you test your prototype or idea?
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How many times did you test your prbfofyp_e or idea?
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Entry #5: DeveIop a plan for communicating with others abouf your
innovation,

Who would be interested in your mnovaﬂo" Whowo Id likely consumers be?
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Provide an advertising or communication plan aimed at likely consumers of
your idea.
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Example Survey




